FAERIFLECE 22 LT - T4 Global MBA

AP 106 & 12 % 13 p KA+ € K3 i iF

#A2i3 W Course type 342 (F 4 #) Courses (Credits)

B*% 7 48 ¢ 12 (3) International Marketing Management

>3k & ¥ 532 (3) Global Business Ethics

K vs # 12 (3) Strategic Management

& i A% (18) Required courses
Pt (18) Reg A 4 FkRE 2 (3) Human Resource Management

e fg P43 ¢ 12 (3) Advanced Financial Management

N E S (3) Research Method

LF& T r8 ~g 72 (3) Organizational Behavior And Management

B &£ %212 (3) International Business Management

LI R (3) Project Management

>3 B 4% ¢ 72(3) Omni-channel Commerce Management

Lk £ ¢ 12(3) Tourism Management

i* % & 12 (3) Operation Management

i 13 A% (12) Elective courses

B < it ¢ 12 (3) Cross-Cultural Management

i} ¥ # 17 & (3) Consumer Behavior

e g 17 48 (3) Internet Marketing

7 7% 7% 1 (1) Business Communication

#F3Z 2 ¢ @ 2z (3) Chinese Language Learning Courses

7 ¢ A # 3% Business Foundation

Graduate Credits: 33 £ 4 (credits) (7 #8 X # ~ 3% 4°) including 3 credits for master thesis

XL MUEL Academic Credits: 30 £ 4 (credits) (7 £ 12 ¢ ~ %4235 4 ) including 3 credits elective Chinese course
Master's Thesis: 35 4 (credits)
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AEO9E 107 21 p ¥ - =k kAR € ki B
AFL100# 3% 1P %- = kAR g kD
AR 100 £ 4 7 14 p AR § Rl B

2 M 102 &£ 4 7 8 P FeikA? € kil i

A 102 & 10 # 30 P FaikAr € kil iF

A 103 & 10 ¥ 14 P FoAr € kil iF

N 105 # 03 7 14 p £42F 4% R & il i
R 105 & 03 7 22 p Fadr € 3k il i
AR 105 & 05 " 25 p ik € k2 It i



